
 

  

PhD Studentships 2025/26  

  

Centre name:   

Durham Enterprise Centre  

  

Topic 1   

Title of proposed research topic: Neurodiversity and entrepreneurship   

Potential supervisors:  

Pablo Munoz, Durham Enterprise Centre & Social Science Enterprise Lab  

Christina Koutouroushi, Durham Enterprise Centre   

Monique Botha (TBC), Centre for Neurodiversity and Development  

Description of possible research topic with some key references:  

ADHD is a common neurodevelopmental psychological disorder characterised by problems with 
focus, impulsivity and activity level, which is typically characterised by experiencing inattention, 
hyperactivity (restlessness), and impulsivity symptoms that interfere with or reduce the quality of 
functioning in multiple domains. As such, it is generally considered an impediment for occupational 
performance in traditional work settings. However, the same traits that turn this condition into an 
occupational problem appear to thrive in entrepreneurial settings and self-employment more 
broadly. Not surprisingly, ADHD is attracting attention not only in popular media but also in the 
entrepreneurship domain (e.g., Lerner et al., 2019). The problem is that ADHD has the unusual 
capacity to both resolve and exacerbate the obstacles to entrepreneurship. On the surface, it 
enables venture initiation and hinders venture growth. But this duality appears to be complicated 
when the venture development process is fully unpacked. In this project, we seek to understand the 
lived experience of neurodiverse founders, particularly the drivers and mechanisms (as well as the 
struggles) that allow them to successfully go through the entrepreneurial process. This can shed light 
on how ADHD can distinctively act as an asset and a liability throughout the entrepreneurial process, 
how ADHD impacts self-employment and how the process itself impacts the condition.    

Please note that the student will benefit from relationships and knowledge gained by the supervisors 
in other related projects. For example, there is an ongoing funded project looking into 
entrepreneurial career pathways for neurodiverse young adults, supported by local organisations 
Work Pirates, Celebrate Difference and Mind your Business.   

Example citations:  

Lerner, D. A., Hunt, R. A., & Verheul, I. (2018). Dueling banjos: Harmony and discord between ADHD 
and entrepreneurship. Academy of Management Perspectives, 32(2), 266-286.   

Lerner, D. A., Verheul, I., & Thurik, R. (2019). Entrepreneurship and attention deficit/hyperactivity 
disorder: a large-scale study involving the clinical condition of ADHD. Small Business Economics, 
53(2), 381–392.  

Moore, C. B., McIntyre, N. H., & Lanivich, S. E. (2021). ADHD-Related Neurodiversity and the 
Entrepreneurial Mindset. In Entrepreneurship Theory and Practice (Vol. 45, Issue 1).  

https://www.durham.ac.uk/business/our-people/pablo-munoz-roman/
https://www.durham.ac.uk/business/our-people/christina-koutouroushi/


 

  

Rajah, N., Bamiatzi, V., & Williams, N. (2021). How childhood ADHD-like symptoms predict selection 
into entrepreneurship and implications on entrepreneurial performance. Journal of Business 
Venturing, 36(3).   

Wiklund, J., Yu, W., Tucker, R., & Marino, L. D. (2017). ADHD, impulsivity and entrepreneurship. 
Journal of Business Venturing, 32(6), 627–656.   

Wiklund, J., Patzelt, H., & Dimov, D. (2016). Entrepreneurship and psychological disorders: How 
ADHD can be productively harnessed. Journal of Business Venturing Insights, 6, 14–20.   

  

Topic 2  

Title of proposed research topic: Social Class in entrepreneurship    

Potential supervisors:  

Grant Murray, Durham Enterprise Centre  

Description of possible research topic with some key references:  

Historically, social class has been considered a significant barrier to social mobility. Social class draws 
upon a range of social, cultural and economic capitals to structure opportunity across society, and 
has been closely linked to occupational type. More recently, social class has become harder to 
define, and the link with occupation has become ambiguous, leading to an obscuration of the ways 
and means by which social class confers barriers and privileges in society. Recent attempts to define 
social class in the 20th century have provided some clarity, resulting in a resurgence of interest in 
the topic (Friedman et al., 2015; Savage et al., 2013).  

Against the background of barriers to social mobility, governments and researchers often point to 
entrepreneurship for its potential to create economic growth through egalitarianism (Rindova et al., 
2009; Zahra and Wright, 2016). Empirical studies are less encouraging, with a growing community of 
scholars looking at the ways and means by which entrepreneurship becomes inflected with 
distinctions and barriers of social class. In this project, we seek to explore the subtle ways in which 
this new model of social class interacts with the growing field of entrepreneurship. The project seeks 
to deepen an understanding of modern social class, of entrepreneurship, and the relations between 
the two.   

The successful candidate may come from a background in entrepreneurship, wider management 
studies, or sociology. It is likely that they will take a qualitative approach.  

Example citations:  

Amis JM, Mair J and Munir KA (2020) The organizational reproduction of inequality. The Academy of 
Management Annals 14(1): 195–230.  

Brändle L and Kuckertz A (2023) Inequality and entrepreneurial agency: How social class origins 
affect entrepreneurial self-efficacy. Business & Society: 765032311586.  

Campbell JT and Kish-Gephart JJ (2023) Where the past meets the present: Upward mobility, 
environmental stimuli, and CEOs’ investment in corporate social responsibility. Human relations 
(New York): 1872672311515.  

Friedman S, Savage M, Hanquinet L, et al. (2015) Cultural sociology and new forms of distinction. 
Poetics 53: 1–8.  

https://www.durham.ac.uk/business/our-people/grant-a-murray/


 

  

Ge J, Li JM, Zhao EY, et al. (2022) Rags to riches? Entrepreneurs’ social classes, resourceful time 
allocation, and venture performance. Journal of business venturing 37(5): 106248.  

Kish-Gephart JJ and Campbell JT (2015) You Don’t Forget Your Roots: The Influence of CEO Social 
Class Background on Strategic Risk Taking. Academy of Management Journal 58(6): 1614–1636.  

Murray G, Carter C and Spence C (2024) The importance of being privileged: Digital 
entrepreneurship as a class project. Journal of Professions and Organization 11(1): 1–15.  

Rindova V, Barry D and Ketchen DJ (2009) Entrepreneuring as emancipation. Academy of 
Management Review 34(3): 477–491.  

Savage, Devine F, Cunningham N, et al. (2013) A new model of social class? Findings from the BBC’s 
great British class survey experiment. Sociology 47(2): 219–250.  

Vladasel T, Lindquist MJ, Sol J, et al. (2021) On the origins of entrepreneurship: Evidence from sibling 
correlations. Journal of Business Venturing 36(5): 106017.  

Zahra SA and Wright M (2016) Understanding the social role of entrepreneurship. Journal of 
Management Studies 53(4): 610–629.  

  

Topic 3  

Title of proposed research topic: How do innovation actors experience a hype decline?  

Potential supervisors:  

David Johnson, Durham Enterprise Centre  

Christina Koutouroushi, Durham Enterprise Centre   

Description of possible research topic with some key references:  

Technological advancements are based on innovation actors’ (e.g., first-mover entrepreneurs) 
expectations, which provide momentum to the development of “cutting edge” industries (Bakker et 
al., 2012; Logue & Grimes, 2022). When inflated expectations peak, an industry becomes hyped. 
While some industries become hyped, others fall away, in somewhat predictable hype cycles with 
established stages. Innovation actors (i.e., entrepreneurs, scientists, and related ventures) play an 
important role in creating hype. However, sustaining hype involves heterogeneous external 
stakeholders - from consumers to institutions - that innovation actors are typically unable to control 
(Dedehayir & Steinert, 2016; Konrad et al., 2012). Inevitably, initial expectations lead to 
disappointment, stakeholders are disillusioned, and hypes fade. When initial excitement diminishes, 
innovation actors are faced with unique challenges (e.g., adapting after loss of investment). We aim 
to understand how innovation actors (with a focus on entrepreneurs) experience the 
disappointment phase of a hype cycle, and how they continue to innovate and stay relevant. The 
study will deepen our understanding of hype cycles in emerging industries, with a focus on individual 
actors’ emotions, experiences, and strategies.  

We aim to capture the lived experiences of innovation actors through longitudinal interviews 
(Hoppman et al., 2020). Please note that the student may benefit from the supervisors’ existing links 
to industries which have been hyped and that are believed to experience a decline in hype.  

We can also supervise a quantitative investigation of the topic, guiding the student as they collect 
and analyse archival and experimental data from a specific industry/ies, with a focus at the 
individual-level of analysis.  

https://www.durham.ac.uk/business/our-people/david-johnson/
https://www.durham.ac.uk/business/our-people/christina-koutouroushi/


 

  

Example citations:  

Bakker, S., van Lente, H., & Meeus, M. T. (2012). Credible expectations—The US Department of 
Energy's Hydrogen Program as enactor and selector of hydrogen technologies. Technological 
Forecasting and Social Change, 79(6), 1059-1071.  

Dedehayir, O., & Steinert, M. (2016). The hype cycle model: A review and future directions. 
Technological Forecasting and Social Change, 108, 28-41.  

Goldfarb, A., Taska, B., & Teodoridis, F. (2023). Could machine learning be a general purpose 
technology? A comparison of emerging technologies using data from online job postings. Research 
Policy, 52(1), 104653.  

Hoppmann, J., Anadon, L. D., & Narayanamurti, V. (2020). Why matter matters: How technology 
characteristics shape the strategic framing of technologies. Research Policy, 49(1), 103882.  

Konrad, K., Markard, J., Ruef, A., & Truffer, B. (2012). Strategic responses to fuel cell hype and 
disappointment. Technological Forecasting and Social Change, 79(6), 1084-1098.  

Logue, D., & Grimes, M. (2022). Living up to the hype: How new ventures manage the resource and 
liability of future-oriented visions within the nascent market of impact investing. Academy of 
Management Journal, 65(3), 1055-1082.  

Van Lente, H., Spitters, C., & Peine, A. (2013). Comparing technological hype cycles: Towards a 
theory. Technological Forecasting and Social Change, 80(8), 1615-1628.  

  

  

 


